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PART I

CORE COURSE I
RESEARCH METHODOLOGY

UNIT-L:

Meaning of Research and Scope of Research Methodology - Stakeholders of Social
research - Ethical Considerations - Significance of research in Social and business
Science Identification of the problem area - Selection of the problem - Formulation of
research question(s) - Pilot study - Meaning and Components of research design -
Review of Literature: purpose.

UNITHIL

Meaning and role of hypothesis - structure of hypothesis : Concepts, Constructs and
variables - The relationship between variables - Types of Hypotheses - Strong and
weak hypotheses - Sampling theory - Sampling methods and Techniques - Sample size
- sample error.

UNITHIIL:

Data Collection - Sources : Primary and Secondary - Data matrix - Unit of data
collection and unit of data analysis - Methods and tools of data collection : Interview
and questionnaires and their types - observation and its types - Audio visual aids in
data collection - Scaling and Testing Techniques - Reliability and validity of
instruments - Uses of information technology in data collection.



UNIT-IV:

Data analysis - Analysis of quantitative data : Descriptive statistics - Inferential
statistics - Tests of significance - Parametric and non-parametric tests - presentation of
data - Computer Software for quantitative data analysis. Analysis of qualitative data :
Data reduction, data display and conclusion drawing - saturation - Conceptual
mapping - Computer software for qualitative data analysis - Interpretation -
Explanation - Theorisation.

UNIT-V:

Report writing - Meaning, Techniques and precautions of interpretation - significance
of report writing - Target audience - Different steps in writing report - Layout of
research report - Types: Technical report, popular report - Mechanics of writing a
research report.
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PART I
CORE COURSE II
ADVANCED STRATEGIES IN MANAGEMENT

UNIT-I:

An overview of Strategic Human resource Management - Talent management -
Acquisition, Development and Retention.

UNITHIL

HRM: Expatriate management strategies - Role of International HR managers -
knowledge / Tacit management - Information System Management in various
functions.

UNITHIIL:

E-business - Management of financial services - An overview of Issues in International
accounting and finance.

UNIT-IV:

Total Quality Management - Just-in-time management - Zero waste management -
Strategies in Inventory and Supply chain management

UNIT-V:

Strategies for building sustainable Indian brands - International marketing Strategies -
Rural marketing Strategies - Advertisement strategies - Retailing strategies.
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