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(57) Abstract :

TITLE - The problem and challenges faced in sales team and marketing perspective in banking sector Abstract Currently, advertising occupies an integral part of the life of our society,
because, as you know, advertising is the engine of trade and for its successful operation it is necessary to monitor the service market and choose the optimal way to grow a bank. Advertising
must be effective and relevant to determine which preliminary marketing research is needed. Marketing research is the collection, processing, and analysis of information that can be used both
to reduce uncertainty in making management decisions, for example, when preparing a business plan, and to identify behaviors prior to an advertising campaign. The desires and preferences of
consumers are the competitors in the system of market relations. Currently, there is a particularly strong need for a proper analysis of the service market to determine a strategic plan for the
development of an advertising organization. Undeniably complex is the process of providing objective data and the selection of appropriate methods of marketing research. Therefore, it is
obvious that there is a practical need to solve this problem and a scientific and methodological rationale for selecting the necessary marketing research.
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